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NEW QUESTION: 1
What are three ways segments are used in marketing cloud personalization?
A. Set goal and filtersb)
B. Recommending products
C. Targeting for campaigns
D. Creating related lists within Salesforce CRM
E. Analytics, trends and engagement
Answer: (SHOW ANSWER)
* Recommending Products: Segments enable personalized recommendations based on
user behavior and preferences.
* Targeting for Campaigns: Segments define audiences for specific campaigns, ensuring
relevance and higher engagement.
* Analytics, Trends, and Engagement: Segments provide insights into user behavior,
enabling trend analysis and engagement tracking.

NEW QUESTION: 2
A brand's website is seeing high traffic but much of the behaviour is anonymous. How
does IS unify anonymous identifies?
A. IS uses probability matching to determine if two or more profiles represent for user
identity
B. IS synchronise anonymous and knows profiles once a day based or online traffic and
data offer sources
C. IS constantly monitors identifying information then user determines matching to
determine if two or more profiles identify
D. IS users third party software to match anonymous and knows identifies
Answer: (SHOW ANSWER)
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* Employingprobabilistic matching algorithmsto evaluate whether multiple anonymous
profiles belong to the same user.
* Merging profiles when sufficient data overlap or identifying information becomes
available, allowing for a seamless personalized experience.
References:
* Salesforce Interaction Studio Documentation - Profile Unification

NEW QUESTION: 3
What three components are defined by the developer in the Sitemap?
A. Page Types
B. Events
C. Promotions
D. Campaigns
E. Content Zones
Answer: (SHOW ANSWER)
Page Types:
* Defines the structure of website pages, enabling accurate mapping of data and
personalization rules.

NEW QUESTION: 4
Which two components does a user need to configure in Marketing Cloud Personalization
to display Einstein product recommendations via the Marketing Cloud Personalization
Connector for Sales and Service Cloud?
A. Catalog Items
B. Promotions
C. Einstein Recipes
D. Einstein Decisions
Answer: A,C (LEAVE A REPLY)
To displayEinstein product recommendationsvia the Marketing Cloud Personalization
Connector for Sales and Service Cloud, configure:
* Catalog Items (Answer A):
* Populate and maintain a catalog of products or content to enable recommendations.
* Einstein Recipes (Answer C):
* Set up personalized recommendation logic using recipes to determine which products are
suggested.
References:
* Salesforce Marketing Cloud Documentation - Einstein Recommendations Integration

NEW QUESTION: 5
How many days after the date of upload will files be deleted from the SFTP?
A. 180 days
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B. 30 days
C. 60 days
D. 90 days
Answer: (SHOW ANSWER)
Salesforce Marketing Cloud's SFTP (Simple File Transfer Protocol) is designed to securely
transfer files between your system and Marketing Cloud. To optimize storage and security,
files are retained for a specific period.
According to Salesforce documentation, files uploaded via SFTP are typically deleted after
30 days.This retention period is a standard setting and may vary based on specific
configurations or agreements with Salesforce.
To confirm the exact retention period for your organization, it's recommended to:
* Consult with your Salesforce Administrator:They can provide specific details about your
organization's SFTP configuration and retention policies.
* Review Salesforce Documentation:Refer to the official Salesforce Marketing Cloud
documentation for the most up-to-date information on file retention policies and best
practices.
By understanding the file retention policy, you can effectively manage your file transfers
and ensure that your data is securely stored and accessed within the specified timeframe.

NEW QUESTION: 6
Which three components of a server side campaign must be coded by a developer?
A. Campaign Setip
B. Parsing the JSON Response
C. Tracking of campaign statisticsd
D. Content Selection
E. EVENT API Request
Answer: (SHOW ANSWER)
* Parsing the JSON Response: Developers need to process the JSON response from the
server to render the appropriate campaign content.
* Content Selection: Logic for dynamically selecting and displaying content based on
campaign rules must be implemented.
* EVENT API Request: Developers use the Event API to send data to Interaction Studio for
real-time personalization.

NEW QUESTION: 7
A brand wants to do an ad-hoc export of a segment. What option could they use?
A. The export segment functionality via CSV format
B. The export segment functionality to Amazon S3
C. The export segment functionality via the SOAP API
D. The export segment functionality via JSON payload
Answer: (SHOW ANSWER)
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Interaction Studio provides anexport segment functionality via CSV formatfor ad-hoc
segment exports.
This method is straightforward and widely compatible for analysis or further processing.
Reference: Salesforce Interaction Studio Segment Export Documentation.

NEW QUESTION: 8
What are three features of the WebSDK when deployed on a website?
A. Configure filters and goals
B. Rendering campaign for personalisation
C. Identity and cookie management
D. Sitemapping for data collection
E. Loading data from ETL feeds
Answer: B,C,D (LEAVE A REPLY)
* Rendering Campaign for Personalization:
* WebSDK enables the dynamic rendering of personalized campaigns directly on the
website. It adapts content based on predefined rules and user behavior.

NEW QUESTION: 9
In the user interface what is the visual representation of the data about a single visitor
including preference?
A. Unified view of customer
B. unified customer profile
C. Single source of truth
D. Single view of customer
Answer: (SHOW ANSWER)
In the user interface of Interaction Studio, theUnified Customer Profile:
* Provides a detailed, real-time view of an individual visitor, including their preferences,
behaviors, and interactions across all channels.
* This profile serves as a foundation for delivering personalized experiences.
References:
* Salesforce Interaction Studio Documentation - Unified Customer Profile

NEW QUESTION: 10
A. 1 minute
B. 30 milliseconds
C. 30 seconds
D. 1 second
Answer: (SHOW ANSWER)
Marketing Cloud Personalization synthesizes and activates data within30 milliseconds,
enabling real-time personalization and decision-making across channels.
Reference: Salesforce Interaction Studio Real-Time Engagement Documentation.
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NEW QUESTION: 11
Which campaign type needs to be configured to set up the Marketing Cloud
Personalization Connector for Sales and Service Clouds?
A. Server-Side Campaign
B. Mobile Campaign
C. Email Campaign
D.Web Campaign
Answer: (SHOW ANSWER)
To set up the Marketing Cloud Personalization Connector for Sales and Service Clouds,
configure aServer- Side Campaign.
* This campaign type ensures data and recommendations are delivered directly to the
Sales or Service Cloud via server-side integration.
References:
* Salesforce Marketing Cloud Documentation - Connector Configuration

NEW QUESTION: 12
What are the three primary areas of data stored in IS which represent a company's key
business informative?
A. User behaviour
B. Employee performance
C. Shadow catalog information
D. Statstical tracking of KPI's
E. Operational information
Answer: (SHOW ANSWER)
The three primary areas of data stored in Interaction Studio include:
* User Behavior (Answer A):
* Tracks individual user actions and interactions across channels.
* Shadow Catalog Information (Answer C):
* Stores product, content, or service catalog data used for recommendations and
personalization.
* Operational Information (Answer E):
* Represents system and business configurations necessary for running campaigns and
tracking performance.
References:
* Salesforce Interaction Studio Documentation - Data Architecture

NEW QUESTION: 13
What is the interaction studio terminology for the collection of products and content as well
as related categories and tags - such as brand, gender, style, keyword and author?
A. Dimensions
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B. Channel
C. Directory
D. Catalog
Answer: (SHOW ANSWER)
In Interaction Studio, aCatalogrefers to the collection of products, content, and associated
metadata, such as categories, tags, brands, genders, styles, keywords, and authors. This
comprehensive catalog serves as the foundation for personalized experiences, enabling
you to deliver relevant recommendations, offers, and content to your customers.
By effectively managing your catalog, you can:
* Enhance Personalization:Deliver tailored experiences based on customer preferences
and browsing history.
* Improve Search Relevance:Optimize search results to help customers find what they're
looking for quickly.
* Facilitate Cross-Selling and Upselling:Recommend complementary products and
services.
* Enable Dynamic Content:Display relevant content and offers based on visitor behavior.
By leveraging the power of your catalog, you can create more engaging and effective
digital experiences.

NEW QUESTION: 14
Which data feed integrates purchase data into a profile in interaction studio?
A. Interaction feed
B. Conversion feed
C. Transaction feed
D. Catalog feed
Answer: (SHOW ANSWER)
TheTransaction Feedintegrates purchase data into a user's profile in Interaction Studio,
enabling personalization and campaign optimization based on purchase behavior.
References:
* Salesforce Interaction Studio Documentation - Transaction Data Integration

NEW QUESTION: 15
When does site mapping happen during the implementation process?
A. At the beginning of the build phase since it is the basis for the rest of the implementation
B. In the middle after certain components like the catalog have been populated
C. At the end after everything is defined in the system
D. It can happen at any point since it is unrelated to the rest of the implementation
Answer: (SHOW ANSWER)
Site mappingis conducted at the start of the build phase because:
* It establishes the foundation for the rest of the implementation.
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* It identifies critical elements such as page types, content zones, and data capture points,
which influence all subsequent configurations.
References:
* Salesforce Interaction Studio Documentation - Site Mapping Guidelines
*********************************************************

NEW QUESTION: 16
What are two types that real time interaction management helps marketers to personalize
the customer
A. Data Aggregation
B. Data Storage
C. Next best Action
D. Orchestration
Answer: (SHOW ANSWER)
Real-time interaction managementin Interaction Studio helps marketers personalize the
customer experience by:
* Next Best Action (Answer C):
* Recommends the most relevant content, offer, or action for a user based on real-time
data and predictive models.
* Orchestration (Answer D):
* Ensures personalized messages are delivered across all channels seamlessly,
maintaining a consistent customer journey.
References:
* Salesforce Interaction Studio Documentation - Real-Time Interaction Management
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NEW QUESTION: 17
A brand wants to view campaign performance of specific groups of users. How would they
view this within the platform?
A. Use a segment to setup a filter, then use the filter in campaign statistics
B. Use a segment to set a global goal
C. Use a segment to specify certain actions, which can be set as the goal for a campaign
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D. Use engagement compare functionality to see the differences in key metrics and
behaviours
Answer: (SHOW ANSWER)
To view campaign performance for specific groups of users:
* Create a Segment:
* Define the group of users based on specific attributes or behaviors.
* Set Up a Filter:
* Use the segment as a filter.
* Apply in Campaign Statistics:
* Use this filter in campaign statistics to analyze performance metrics for the selected user
group.
References:
* Salesforce Interaction Studio Documentation - Campaign Reporting

NEW QUESTION: 18
If you want to compare the completion of two objectives based on a filter, what report
would you use?
A. Visitor behaviour report
B. Referring sources report
C. Goal completion report
D. Goal comparison report
Answer: (SHOW ANSWER)
TheGoal Comparison Reportallows you to compare the completion rates of two objectives
based on filters.
This report helps in understanding the relative performance of different goals under the
same conditions.
Reference: Salesforce Interaction Studio Reports Guide.

NEW QUESTION: 19
When configuring a new Identity Attribute which setting would you use if the attribute is
unique to an indivdual across the entire dataset?
A. Identity Namespace
B. Identity String
C. Not Unique
D. Unique
Answer: D (LEAVE A REPLY)
When configuring a newIdentity Attribute, theUniquesetting is used if the attribute uniquely
identifies an individual across the entire dataset, ensuring accurate identification and
segmentation.
Reference: Salesforce Interaction Studio Identity Management Guide.
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NEW QUESTION: 20
A. Email capture, homepage, and product requisite
B. Experience, template, and content Zone
C. Configured recipe, visitor profile, and content window
D. Affinity, infobard and attribution window
Answer: (SHOW ANSWER)
The components of a web campaign in Interaction Studio are:
* Experience:
* Defines the overall structure of the web campaign, including triggers and personalization
rules.
* Template:
* Templates control the layout and look of the personalized content in the campaign.
* Content Zone:
* These are placeholders or regions within the webpage where dynamic content is
displayed.
Together, these elements provide a framework to deliver targeted and personalized web
experiences.
References:
* Salesforce Interaction Studio Documentation - Web Campaigns

NEW QUESTION: 21
Which user attribute data types are supported in the identity system?
A. String and integer
B. Multistring
C. String
D. String and Multistring
Answer: (SHOW ANSWER)
In theidentity systemof Interaction Studio, user attributes support the following data types:
* String:
* Represents text-based data.
* Multistring:
* Represents a collection of string values, such as tags or categories associated with a
user.
References:
* Salesforce Interaction Studio Documentation - User Attributes

NEW QUESTION: 22
Where can a developer access pre-built Global Templates?
A. View List Template option in the Launcher
B. From the Templates list when building a campaign
C. From code examples in developer docs
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D. Templates menu under the web Campaign menu in the UI
Answer: (SHOW ANSWER)
Developers can access pre-built Global Templates through theSalesforce Interactions SDK
Launcher Chrome extension. This extension provides a convenient interface for managing
various aspects of Marketing Cloud Personalization development, including accessing and
cloning Global Templates.
Here's how to access them:
* Open the Salesforce Interactions SDK Launcher Chrome extension.
* Click the "View List" section of the template button.This will open a tab displaying
available templates.
* Click the "Global Templates" tab.This tab contains a list of all available Global Templates.
* To clone a template, click the "Clone Global Template" buttonassociated with the desired
template.
Why not the other options:
* B. From the Templates list when building a campaign:While you can select templates
when building a campaign, this list typically includes custom templates and may not
showcase all available Global Templates.
* C. From code examples in developer docs:Developer documentation may provide code
snippets or examples, but it doesn't offer a direct way to access and clone the complete
Global Templates.
* D. Templates menu under the web Campaign menu in the UI:This menu usually focuses
on managing custom templates created within your account, not the pre-built Global
Templates.
Salesforce Marketing Cloud References:
* Get Started with Global Web Templates:This documentation provides a comprehensive
overview of Global Templates, their purpose, and how to access them through the
Salesforce Interactions SDK Launcher.Link to document
* Salesforce Interactions SDK Launcher:This page provides information about the Chrome
extension and its functionalities, including accessing Global Templates. Link to document
[invalid URL removed] By accessing and cloning Global Templates, developers can
leverage pre-built structures andfunctionalities, saving time and effort in creating
personalized web experiences.

NEW QUESTION: 23
Which three components of a recipe are optional when configuring a new algorithm?
A. Decisions
B. Ingredients
C. Variation
D. Boosters
E. Exclusions
Answer: (SHOW ANSWER)
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When configuring a new recipe algorithm, the following components are optional:
* Boosters (Answer D):
* Allows prioritizing specific items based on business goals, such as promoting higher-
margin products.
* Exclusions (Answer E):
* Filters out certain items or categories from being recommended.
* Variation (Answer C):
* Enables A/B testing by creating multiple variations of a recipe to optimize performance.
References:
* Salesforce Interaction Studio Documentation - Recipe Configuration

NEW QUESTION: 24
How are anonymous visitors tracked?
A. Interaction studio assigns a unique alphanumeric identifier using a first-party cookie
B. Interaction studio assigns a unique alphanumeric identifier using a 3rd party cookie
C. The customer must assign a unique alphanumeric identifier using a first-party cookie
D. The browser assigns a 3rd party cookie
Answer: (SHOW ANSWER)
Interaction Studio tracks anonymous visitors by:
* Assigning a unique identifier via afirst-party cookie.
* This cookie ensures compliance with privacy standards and allows tracking across
sessions for personalization without identifying personally identifiable information (PII).
References:
* Salesforce Interaction Studio Documentation - Visitor Tracking

NEW QUESTION: 25
What is the Marketing Cloud Personalization terminology for the collection of products and
content as well as related categories, and tags - such as brand, gender, style, keyword,
and author?
A. Objects
B. Directory
C. Channel
D. Catalog
Answer: (SHOW ANSWER)
TheCatalogis a collection of products and content along with related categories and tags
(e.g., brand, gender, style). It is used for managing and personalizing recommendations.
Reference: Salesforce Interaction Studio Catalog Setup Documentation.

NEW QUESTION: 26
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A brand is testing three campaigns, each one with a control experience. Which segment
type can the brand setup to make sure the same group always gets the control
experience?
A. Third party segment
B. Control group segment
C. A/B test segment
D. Location-based segment
Answer: (SHOW ANSWER)
To ensure the same group of users always gets the control experience:
* Control Group Segment:
* Define a segment specifically for control group allocation.
* This segment ensures consistency across campaigns, maintaining the same group in the
control experience.
References:
* Salesforce Interaction Studio Documentation - A/B Testing and Control Groups

NEW QUESTION: 27
In the user interface, what is the visual representation of the data about a single visitor
including preferences and affinities?
A. Single view of customer
B. Unified customer profile
C. Unified view of customer
D. Single Source of Truth
Answer: (SHOW ANSWER)
TheUnified Customer Profilevisually represents data about a single visitor, including
preferences, affinities, and behaviors. It provides a comprehensive view of the customer's
interactions across channels.
Reference: Salesforce Interaction Studio User Profile Documentation.

NEW QUESTION: 28
What two features of interaction studio can be used in an open-time email campaign?
A. Promotion
B. Attribute
C. Survey
D. Recipe
Answer: (SHOW ANSWER)
InInteraction Studio, open-time email campaigns can dynamically personalize content for
users at the moment they open an email. The two features utilized in open-time emails are:
* Promotion (Answer A):
* Promotions allow marketers to deliver dynamic offers or messages to users. At open
time, these promotions adapt based on the recipient's real-time behavior and attributes.
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* Use Case: Displaying a promotion for a sale or an offer personalized to the user's recent
activities.
* Recipe (Answer D):
* Recipes drive dynamic content recommendations, such as product suggestions or
personalized content blocks, in the email. Recipes dynamically adjust based on user
preferences or real-time context at the time of email open.
* Use Case: Recommending products based on recent browsing history or purchase
behavior.
References:
* Salesforce Interaction Studio Documentation - Open-Time Email Personalization

NEW QUESTION: 29
Which ETL Feed is used to bring Campaign tracking data from Marketing Cloud
messaging & Journeys or Pardot?
A. External Email Campaign Events ETL
B. Transaction ETL
C. Product ETL
D. Manual Segment ETL
Answer: (SHOW ANSWER)
TheExternal Email Campaign Events ETLis used to bring campaign tracking data from
Marketing Cloud Messaging & Journeys or Pardot into Interaction Studio. This integration
allows tracking and optimization of email engagement.
Reference: Salesforce Marketing Cloud and Pardot ETL Integration Guide.

NEW QUESTION: 30
A. Similar Items
B. Trending
C. Collaborative Filtering
D. Co Browser
Answer: (SHOW ANSWER)
* TheCollaborative Filteringingredient uses a "people like me" algorithm to suggest
products or content based on the behaviors of other users with similar preferences or
actions.
* It identifies patterns among groups of users to provide tailored recommendations.
References:
* Salesforce Interaction Studio Documentation - Ingredients in Recipes

NEW QUESTION: 31
How many total global goals and filters can you define for your dataset in Marketing Cloud
Personalization?
A. 25 filters and 25 goals
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B. Unlimited
C. 300 total between filters and goals
D. 64 total between filters and goals
Answer: (SHOW ANSWER)
Marketing Cloud Personalization allows a total of64 global filters and goalscombined for
each dataset. This limitation ensures optimal performance and manageability of data
tracking and evaluation.
Reference: Salesforce Interaction Studio Dataset Configuration Guide.
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NEW QUESTION: 32
Which ETL feed is used to bring campaign tracking data from marketing cloud messaging
& journeys or pardot?
A. Product ETL
B. Transaction ETL
C. Manual segment ETL
D. External email campaign events ETL
Answer: (SHOW ANSWER)
TheExternal Email Campaign Events ETLis used to:
* Bring campaign tracking data fromMarketing Cloud Messaging & JourneysorPardotinto
Interaction Studio.
* This data helps unify customer interactions across email and other channels.
References:
* Salesforce Interaction Studio Documentation - External Campaign Data Integration

NEW QUESTION: 33
What are Marketing Cloud Personalization's machine learning powered algorithms called?
A. Data Science Workbench
B. Machine Learning Tools
C. Einstein Decisions
D. Einstein Recipes
Answer: (SHOW ANSWER)
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Marketing Cloud Personalization'smachine learning-powered algorithmsare referred to
asEinstein Recipes.
* They enable personalized recommendations and decisions by combining machine
learning models with business logic.
* Marketers can customize these recipes to optimize recommendations based on specific
use cases.
References:
* Salesforce Interaction Studio Documentation - Einstein Recipes

NEW QUESTION: 34
In which two locations in the page Type definition can a developer pass in attributes?
A. is Match
B. onActionEvent
C. cashDom
D. listeners
Answer: (SHOW ANSWER)
InSalesforce Marketing Cloud Personalization(formerly Interaction Studio), you can
definepage types within theWeb SDKconfiguration (evergage.init(...)). Apage typehelps the
system determine how to classify a given page and what data to capture. Developers often
addcustom attributeswithin these page type definitions to enrich the captured context.
Below are the two primary methods (from the listed options) where a developer can pass in
or define attributes:
1. isMatch (Option A)
* What It Is
* isMatch is a function used to determine if a particularpage typedefinition applies to the
current page (based on URL, DOM elements, or other logic). It returns a boolean (true or
false) to indicate whether the page matches this definition.
* Passing Attributes
* Inside the isMatch function, developers canaddormodifyattributes to enrich thecontext
object. For example:
isMatch: function(context) {
// Check if page matches (e.g., URL pattern)
if (window.location.pathname.includes("/product/")) {
// Add custom attributes
context.addAttributes({
productCategory: "Shoes",
productType: "Sneakers"
});
return true;
}
return false;
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}
* This ensures that whenever this page type's isMatch condition is true, certain attributes
are set on the context.
* Salesforce Reference
* Salesforce Help:Web SDK Configuration GuideExplains how to set up page types,
including using isMatch to define when a page type applies and how to add custom
attributes.
2. onActionEvent (Option B)
* What It Is
* onActionEvent is a function within a page type definition thatfireswhenever anaction
event (e.g., click event, impression event) is triggered. You can use this to capture more
specific or dynamic data each time an action is recorded.
* Passing Attributes
* Within onActionEvent, you can also manipulate the event or context to setadditional
attributes. For example:
onActionEvent: function(context, event) {
// For instance, if the user clicks a particular element:
if (event.action.name === "click") {
// Add or override attributes for this event
event.attributes = {
event.attributes,
clickedElementID: event.target.id
};
}
}
* This approach is particularly useful for capturing data specific touser interactions(clicks,
hovers, form submissions, etc.).
* Salesforce Reference
* Salesforce Help:Handling Action Events in the Web SDKDescribes how onActionEvent
can be used to modify event data, including adding custom attributes.

NEW QUESTION: 35
Which global templates do you select and customize to provide trending blog
recommendations on the homepage?
A. Einstein content recommendation
B. Banner with CTA
C. Infobar with CTA
D. Einstein product recommendation
Answer: (SHOW ANSWER)
Einstein Content Recommendationis a global template in Interaction Studio that can be
customized to provide dynamic and trending blog recommendations on the homepage.
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Reference: Salesforce Interaction Studio Einstein Recommendations Guide.

NEW QUESTION: 36
A business user wants to deliver different experiences to different segments within the
same campaign, which testing option should they select?
A. A/B testing
B. Rule based testing
C. Time based testing
D. Variation testing
Answer: (SHOW ANSWER)
Verified:Rule-based testing (also known as dynamic content or multivariate testing in some
contexts) is the most appropriate approach in Salesforce Marketing Cloud to deliver
different experiences to different segments within the same campaign.
Explanation:
* Rule-Based Testing:This approach involves defining rules that determine which content
variation a subscriber will see based on their specific characteristics (attributes, data
extension values, segment membership, etc.).
* Segmentation:You can create segments within Salesforce Marketing Cloud based on
various criteria, like demographics, behavior, engagement history, or any other data you
have about your subscribers.
* Content Variations:You create multiple variations of content (e.g., different images, text
blocks, or calls to action) within an email or CloudPage.
* Rule Definition:Within the content editing interface (Email Studio Content Builder
orCloudPages), you define rules that map segments to content variations. For example:
* Rule 1:If a subscriber is in the "High-Value Customers" segment, show Content Variation
A (e.
g., an exclusive offer).
* Rule 2:If a subscriber is in the "New Subscribers" segment, show Content Variation B
(e.g., a welcome message).
* Default Content:You can also define a default content variation to be shown to
subscribers who don't match any of the defined rules.
Salesforce Marketing Cloud References:
* Dynamic Content (Email Studio):Salesforce Marketing Cloud's core feature for rule-based
content personalization is called "Dynamic Content."

NEW QUESTION: 37
What are two ways to populate the Marketing Cloud Personalization catalog?
A. Email Pixel
B. Third-party Integration
C. ETL Feed
D.Web SDK
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Answer: (SHOW ANSWER)
Two ways to populate the Marketing Cloud Personalization catalog are:
* ETL Feed (Answer C):
* Upload data files to populate the catalog with batch updates.
* Web SDK (Answer D):
* Automatically collect catalog data during website interactions.
References:
* Salesforce Marketing Cloud Documentation - Catalog Management

NEW QUESTION: 38
What is the standard mechanism Marketing Cloud Personalization uses to ingest data from
the Marketing Cloud Personalization sFTP location?
A. ETL feeds
B. Automation Studio
C. Sitemap
D. API
Answer: (SHOW ANSWER)
Marketing Cloud Personalization usesETL feeds(Extract, Transform, Load) to ingest data
from the sFTP location. This mechanism ensures efficient and scheduled data processing
into Interaction Studio.
Reference: Salesforce Interaction Studio Data Ingestion Documentation.

NEW QUESTION: 39
How many total global goals and filters can you define for your dataset in IS?
A. 64 total for both filters and goals
B. 25 filers and 25 goals
C. Unlimited
D. 300 total between filters and goals
Answer: (SHOW ANSWER)
* Interaction Studio allows you to define a maximum of64 global filters and goals
combinedper dataset.
* These filters and goals help refine data views and track performance based on specific
criteria or objectives.
References:
* Salesforce Interaction Studio Documentation - Filters and Goals Limits

NEW QUESTION: 40
A. Set goals and filters
B. Targeting for campaigns
C. Creation related lists within salesforce CRM
D. Analytics, trends and engagement
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E. Recommending products
Answer: (SHOW ANSWER)
Segmentsin Interaction Studio are used for:
* Set Goals and Filters (Answer A):
* Use segments to define audience-specific goals and refine data views.
* Targeting for Campaigns (Answer B):
* Segments help target specific user groups in campaigns to deliver personalized content.
* Analytics, Trends, and Engagement (Answer D):
* Analyze segment-level trends and behaviors to inform decision-making.
References:
* Salesforce Interaction Studio Documentation - Segment Usage

NEW QUESTION: 41
Which three components of a server side campaign can be defined by a business user?
A. Campaign rendering
B. Campaign responses
C. Promoted content
D. Experience rules
E. User attributes
Answer: (SHOW ANSWER)
In aserver-side campaignwithin Interaction Studio, business users can define:
* Promoted Content (Answer C):
* Content that should be prioritized or highlighted in recommendations or experiences.
* Experience Rules (Answer D):
* Rules governing the personalization logic, such as conditions for content display or user
targeting.
* User Attributes (Answer E):
* Attributes that define user characteristics, enabling personalized interactions based on
user profiles.
References:
* Salesforce Interaction Studio Documentation - Campaign Management

NEW QUESTION: 42
What is the maximum number of user attributes you can setup per dataset?
A. 250
B. 50
C. 100
D. 500
Answer: (SHOW ANSWER)

NEW QUESTION: 43
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What would a marketer include if they want to ensure they display recommendations from
more than one category?
A. Variation
B. Exclusion
C. Ingredient
D. Booster
Answer: (SHOW ANSWER)
To ensure recommendations are displayed frommore than one categoryin a recipe:
* Include aVariation, which allows diversification of recommendations across categories to
avoid redundancy and improve user experience.
References:
* Salesforce Interaction Studio Documentation - Recipe Variations

NEW QUESTION: 44
ETL feeds must follow explicit specifications and requires which type of file format?
A. CSV
B. JSON
C. Binary
D. TextDocs
Answer: (SHOW ANSWER)
ETL feeds in Interaction Studio require theCSVfile format, which is straightforward and
widely supported for transferring structured data.
References:
* Salesforce Interaction Studio Documentation - ETL File Specifications

NEW QUESTION: 45
A business user wants to test the effectiveness of two CTA options, which testing option
should the select?
A. Rule Based Testing
B. Variation Testing
C. A/B Testing
D. Time Based Testing
Answer: (SHOW ANSWER)
To test the effectiveness of two CTA options:
* UseA/B Testingto compare the performance of the options across a defined audience.
* Metrics such as click-through rates (CTR) and conversions are used to determine the
winner.
References:
* Salesforce Interaction Studio Documentation - A/B Testing

NEW QUESTION: 46
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A business user created a segment to track everyone that has looked at the homepage
today. How long does it take for a web visitor to join the segment after viewing the
homepage?
A. Real-time
B. 15 minutes
C. 1 hour
D. 30 minutes
Answer: (SHOW ANSWER)
Interaction Studio updates segment membership inreal-time, meaning web visitors are
immediately added to the segment after fulfilling the criteria, such as viewing the
homepage.
Reference: Salesforce Interaction Studio Real-Time Segmentation Documentation.
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NEW QUESTION: 47
What is the purpose of defining content zones in the sitemap?
A. To define where campaigns can render on a website
B. To report on web campaign performance
C. To specify the size of the content that will be used
D. To ingest catalog information from the page
Answer: A (LEAVE A REPLY)
Content zones in the sitemap:
* Specify areas of a website where personalized campaigns can render.
* These zones guide the placement of dynamic content such as banners or product
recommendations.
References:
* Salesforce Interaction Studio Documentation - Content Zones

NEW QUESTION: 48
What two features of interaction studio have functionality to perform an A/B testing?
A. Templates
B. Campaigns
C. Segments
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D. Recipes
Answer: A,B (LEAVE A REPLY)
Interaction Studio (now branded asMarketing Cloud Personalization) supportsA/B
testingthrough specific features. Below is a detailed breakdown:
1. Campaigns
* Campaignsin Interaction Studio are the central component for personalizing experiences
and are inherently designed to support A/B testing. You can test different campaign
variations (content, offers, or design) to understand what resonates best with your
audience.
* How to perform A/B Testing in Campaigns:
* Navigate to theCampaignstab within Interaction Studio.
* Create or select a campaign you wish to test.
* Define multiple variants (A, B, etc.) by tweaking the content, layout, or rules for each.
* Set up test parameters such as traffic distribution (e.g., 50% audience for A, 50% for B).
* Launch the campaign and monitor performance through reports/metrics like click-through
rate (CTR) and conversions.
* Documentation Reference:Salesforce Documentation on Campaigns.
2. Templates
* Templatesare pre-defined content structures in Interaction Studio used for personalized
experiences.
These templates also support A/B testing, allowing marketers to assess variations in
presentation, design, or content to maximize impact.
* How to perform A/B Testing in Templates:
* Select or create a new template under theTemplatessection.
* Customize template versions for A/B testing (e.g., variation in banners, headlines, or
product placements).
* Pair templates with a campaign to distribute the audience for testing.
* Analyze test results and iterate based on performance metrics.
* Documentation Reference:Salesforce Documentation on Templates.
Why Other Options Are Not Correct:
* C. Segments:
* Segments are used to define audience groups for targeting but do not inherently support
A/B testing functionality. Segments are more about grouping audiences based on
behaviors, demographics, or attributes rather than testing variations.

NEW QUESTION: 49
When should you define goals and filters?
A. After launching a campaign that you want to measure against a goal or filter
B. Over time, when you have something new you want to meausure
C.When you are reviewing campaign statistics for a published campaign
D. Before launching a campaign that you want to measure against a goal or filter
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Answer: (SHOW ANSWER)
Goals and filters should be definedbefore launching a campaignto ensure that the
necessary metrics and criteria are set up for proper evaluation of campaign performance.
This proactive setup allows businesses to measure specific objectives and segment
behaviors accurately from the start.
Reference: Salesforce Interaction Studio Documentation - Setting Up Goals and Filters.

NEW QUESTION: 50
A. Python
B. Javascript
C. jQuery
D. Ampscript
Answer: (SHOW ANSWER)
Javascriptis used to code the sitemap in Interaction Studio, enabling seamless tracking
and interaction mapping. It allows integration with the Web SDK for personalization and
data collection.
Reference: Salesforce Interaction Studio Web SDK and Sitemap Coding Guide.

NEW QUESTION: 51
How are anonymous visitors tracked?
A. Marketing Cloud Personalization assigns a unique alphanumeric identifier using a 3rd-
party cookie.
B. The customer must assign a unique alphanumeric identifier using a first-party cookie.
C. The browser assigns a 3rd party cookie
D. Marketing Cloud Personalization assigns a unique alphanumeric identifier using a first-
party cookie.
Answer: D (LEAVE A REPLY)
Anonymous visitors are tracked using a unique alphanumeric identifier assigned by
Marketing Cloud Personalization through afirst-party cookie, ensuring compliance with
privacy standards.
Reference: Salesforce Interaction Studio Visitor Tracking Guide.
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